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Plan Difference “a Per month Data ‘
180,000 € -32,226 € 118% 18.06.2013
Hit rate
7 308,000p. -1 208,378p. Pipctbend
s definition: & company or a division, which has not bought for 2 years Hit rate Total 34% 15% The offer is writh
t rate is changed 0%, if the customer has not reacted to the offer in 2 months, or if the offer is won or kst Stress test Pipeline Cover 15% The date is set §i
l 1 874,502p. £46,170 71,543 € 15% The price is OK
™ - -
129 ( Offers made, pcs 111 NB BC 15% The running dats
a0 Offers made, Euro €574,466( £244,301 €330,165 15% Mo competition
. Offers in pipeline, pcs 40 23 17 15% All people influsn ‘
Offers in pipeline, Euro I £213,910] €140,700 £73,210 Efficiency
a0 Won offers, pcs 45 12 33 Ya 40,60p.
— Weon offers, Euro | £212,226] €75,201 £134,025 38% & 616,376p.
~ 2a Lost offers, pos 58 23 35
- a - Lost offers, Euro £346,465
T T T T
s0%  45% \S0% 7S 90% 15% 30% 45% \BO% 75% 90% ) 2% £3% Fatio NEEC
\. -~ Hit rate I 42,277
1 - L E I. I. - =] - - b - - - = -
AN | Grand Vision 4,40 14.02.2013 Time management + Karpova 205 352 45% 2 September
AN | Grand Vision 4,40 15.02.2013 HAM + Karpowa 20°% 3,52 B 2 Juhy
AN |Qsram 370 16.03.2013 Time management sales+ Patring 20% 256 % 0 WOl Agprril
AN |Doka UA 8.20 17.03. 2013 Sales 8,20 % 1] WO August
AN |CAT 4.50 18.03.2013 Time management sales + Fatrina 80% 1.80 453 1 September
AN |CAT 4.50 15.03.2013 Stress mansgement + Patring 509 1.80 A 1 September
AN | Oriocn 4 40 20.03. 2013 Marketing + Shestakova 30% 3,08 o [1] lost Agpril
AM |R It 4 40 21.03. 2013 Maotivation + 15% Karpowa 2 days Pilot 3,74 B 2 Juns
AM |R It 3,30 2203 2013 Maotivation + 15% Karpowa 1,5 day Pilot 281 B 2 Juns
AN |R It 3.30 22.03.2013 System thinking + 15% Karpova Pilat 281 TE% 2 June
AN |R it 4,00 23.03. 2013 Orgr gement + 309 Karpova 280 % 1] lost Juns
AN |Msibes Rus 8,40 24.03.2013 Presentstion snd Time 1 gement +10% .56 [ 1] lost June }
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